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George Khoury

I'm George Khoury, a 20-year-old Graphic Designer, Video
Editor, and Sound Engineer with over 7 years of experience
in creative media. | specialize in branding, social media
design, video production, and visual storytelling, helping
brands create impactful and engaging digital content.

| manage projects with a strong focus on
organization, creativity, and meeting
deadlines. From planning concepts to
delivering final results, | prioritize clear
communication, efficient workflow, and
time management to ensure every
project is completed professionally and
on schedule.
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My Way Of Thinking

| approach graphic design with a professional, strategic, and detail-oriented mindset. |

focus on creating clean, modern visuals that not only look good but also communicate a

clear message. | value strong branding, effective communication, and real-world results,
combining creativity with a practical business perspective.

| enjoy turning ideas into visually engaging designs that capture attention and leave a
lasting impression. | pay close attention to details, consistency, and overall composition to
ensure every project reflects quality, creativity, and the goals of the brand or client.

| am always looking for ways to improve my skills and explore new creative techniques. |
enjoy challenging myself with different types of projects and strive to deliver designs that
are both visually appealing and effective in achieving their intended purpose.




My Vision

My vision is to become a highly respected creative

professional, combining graphic design, video
editing, and sound engineering to create impactful
and meaningful content. | strive to help businesses
and individuals communicate their ideas through
innovative visual solutions that inspire and engage
audiences. Through continuous learning, creativity,
and dedication, | aim to expand my skills and stay
at the forefront of the creative industry. In the
future, | hope to build a successful creative
company that brings together talented
professionals to deliver high-quality
media, branding, and digital experiences

that create lasting value for clients and

their communities.
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Logo Lifting

The original logo was redesigned to create a cleaner, more modern, and memorable visual
identity. The updated concept combines natural leaf-inspired shapes with smooth curves,
reinforcing the brand's connection to freshness, growth, and sustainability. Simplified
forms and balanced proportions improve recognition while maintaining a friendly and
approachable appearance across digital and print applications.
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Wordmark

The wordmark was carefully refined to create a strong and recognizable brand presence.
Rounded letterforms and smooth curves were chosen to convey warmth, trust, and
approachability while maintaining a modern and professional appearance. The balanced

typography improves readability across all sizes and applications, ensuring consistency in

both digital and print environments. The supporting tagline reinforces the brand's
heritage and identity, creating a cohesive visual system that strengthens brand
B : I : d E h recognition and communicates authenticity.




Based On A Consept

¥

The logo is built around the initials “G" and “K,)" seamlessly combined into a single,
distinctive mark. The geometric structure creates a sense of movement and direction,
reflecting creativity, growth, and continuous development. Clean lines and bold shapes
were carefully balanced to ensure strong visibility across digital and print media while
maintaining a modern and professional appearance. The result is a memorable visual
identity that represents both personal branding and artistic excellence within the music

George Khoury
Musical Services
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FUN

This logo was designed to capture a sense of fun, entertainment, and cultural familiarity.

The illustrated character creates an immediate emotional connection with the audience,

while the vibrant color palette enhances the brand's energetic and approachable

personality. Bold typography and expressive visual elements work together to create a

memorable identity that stands out across digital and printed media. The combination of

illustration and typography reflects the brand's lighthearted spirit, making it engaging,
recognizable, and appealing to a wide audience.
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Made for Kids

This logo was created to appeal to children through its playful typography, bold outlines,
and vibrant color palette. The rounded letterforms create a friendly and approachable
appearance, while the bright red, blue, and white colors communicate energy,
excitement, and fun. The design prioritizes simplicity and readability, ensuring strong
recognition across packaging, digital platforms, and promotional materials. By combining
a cheerful visual style with memorable typography, the logo creates an engaging brand
identity that resonates with young audiences and encourages a sense of creativity,
imagination, and enjoyment.




Profesional

This logo was designed to reflect professionalism, reliability, and trust. The clean
typography and balanced geometric forms create a modern visual identity that
communicates stability and confidence. The blue color palette was carefully selected to
reinforce feelings of security, credibility, and dependability—qualities that are essential
within the insurance industry. Its minimalist structure ensures clarity and versatility across
both digital and print applications, and trustworthy identity that effectively represents the
company's commitment to protecting homes and providing peace of mind to its clients.
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PACKAGING
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Mockups
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Advertizing
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Info@trmify.pro
+961 76 771 567
www.trimify.pro

Get In Touch




